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1 S.C. Johnson Distinguished Professor of International Marketing at the Kellogg School of Management

2 Marketing Management

3 Hermawan Kartajaya is the founder of the Asia Marketing Federation and the chairman of the Asia Council
for Small Business
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1 Digital Era
2 Marketing for Competitiveness: Asia to the World
3 Product -Centric
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' Customer-centri

2 Human-centric

3 Marketing for Competitiveness: Asia to the World!.
4 Marketing 1.0
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1 Marketing 2.0

2 Information Age

3 Information Technology

4 Marketing Campaign

5 Machine-to-machine (M2M)
6 Human-to-Human (H2H)

7 Digital Economy
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1 New Digital Consumers
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