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Branding (Marketing) -- Social aspects

Brand activism from purpose to action : &9&9.0
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1 Rosabeth Moss Kanter
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www .activistbrands.com

1 BRAND ACTIVIST

2 In a dark time, the eye begins to see
3 Christian Sarkar

4 Philip Kotler
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1 Ecosystem of Wicked Problems
2 Business Roundtable

3 World Economic Forum

4 Stakeholder Capitalism.

5 Fundamental Narrative

6 Common Good
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1 Progressive Brand Activist
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1 Phil’s
2 Late Peter Drucker
3 Peter Drucker, The Concept of the Corporation
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1 Blue-collar

2 The Western Democracies
3 Socialism

4 Capitalist Democracy

5 Totalitarian Fascism
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1 Hitler and Mussolini



